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This document does not constitute or form part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire securities of Dalian 

Wanda Commercial Properties Co., Ltd. (the “Company”) or any of its subsidiaries or affiliates in any jurisdiction or an inducement to enter into investment activity.This 

presentation is not an offer of securities for sale in the United States. Any securities referred to in the presentation (“Securities”) may not be offered or sold in the United 

States absent registration or an exemption from registration. Any public offering of securities to be made in the United States will be made by means of a prospectus that 

may be obtained from the issuer and will contain detailed information about the company and management, as well as financial statements. No public offering of the 

Securities will be made in the United States, and the issuer does not intend to register any part of the offering in the United States.No part of this document, nor the fact of its 

distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever. No representation, warranty or 

undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions 

contained herein. None of the Company or any of its affiliates, advisors or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss 

howsoever arising from any use of this document or its contents or otherwise arising in connection with the document. This document is highly confidential and being given 

solely for your information and for your use and may not be shared, copied, reproduced or redistributed to any other person in any manner.This document contains “forward-

looking statements”, which include all statements other than statements of historical facts, including, without limitation, any statements preceded by, followed by or that 

include the words “targets”, “believes”, “expects”, “aims”, “intends”, “will”, “may”, “anticipates”, “would”, “could” or similar expressions or the negative thereof. Such 

forward-looking statements involve known and unknown risks, uncertainties and other important factors beyond the Company's control that could cause the actual results, 

performance or achievements of the Company to be materially different from future results, performance or achievements expressed or implied by such forward-looking, 

including, among others, the achievement of anticipated levels of profitability, growth, cost and synergy of recent acquisitions, the impact of competitive pricing, the ability to 

obtain necessary regulatory approvals and licenses, the impact of developments in the economic, political and legal environment of China and Hong Kong, volatility in stock 

markets or in the price of the Company's shares, financial risk management and the impact of general business and global economic conditions.Such forward-looking 

statements are based on numerous assumptions regarding the Company's present and future business strategies and the environment in which the Company will operate in 

the future. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or may not occur 

in the future. These forward-looking statements speak only as at the date as of which they are made, and the Company expressly disclaims any obligation or undertaking to 

disseminate any updates or revisions to any forward-looking statements contained herein to reflect any change in the Company's expectations with regard thereto or any 

change in events, conditions or circumstances on which any such statements are based.This document contains data sourced from and the views of independent third 

parties. In replicating such data in this document, the Company makes no representation, whether express or implied, as to the accuracy of such data. The replication of any 

views in this document should be not treated as an indication that the Company agrees with or concurs with such views.Neither the Company, nor any of its agents, 

employees or advisors intends or has any duty or obligation to supplement, amend, update or revise any of the forward-looking statements contained in this document.The 

information contained in this document is provided as at the date of this document and is subject to change without notice. 
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PART.1 ⋯⋯ 2015 Results Summary 

｜Wanda Group Beijing CBD Headquarters 



PART1.1⋯⋯  Prudent Decisions of the Board of Directors, Excellent Performance of the                    
                      Management Team and Joint Efforts of All Employees 

(3699.HK) 

Income Statement 

(RMB mm) 2015 2014 

Revenue 124,203 107,871 

COGS -73,836 -61,945 

Gross profit 50,367 45,926 

Gross margin 40.6% 42.6% 

Other income 3,681 3,206 

Fair value gain of investment properties 17,230 13,455 

SG&A and other expenses -14,817 -13,473 

Finance cost -7,400 -7,312 

Share of loss of associates/joint ventures -22 -2 

Profit before tax 49,039 41,800 

Income tax expense -18,931 -16,699 

Net profit 30,108 25,101 

Core net profit 17,016 14,824 

Core net margin 13.7% 13.7% 

EPS (RMB) 6.62 6.51 

Balance Sheet 

(RMB mm) 2015 2014 

Non-current assets 374,635 302,958 

Current assets 264,925 261,336 

Net assets 185,897 155,146 

Total assets 639,560 564,294 

Cash Flow Statement 

(RMB mm) 2015 2014 

Net cash flows from operating 

activities 
31,910 8,832 

Net cash flows from investing 

activities 
-46,739 -45,699 

Net cash flows from financing 

activities 
-5,324 53,801 
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• 2015 Consolidated Financial Position 
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Core Net Profit 

14.8% 

(RMB mm) 

05 

PBT Attributable to IP Leasing and 

Management/Total PBT 

PART1.2⋯⋯ Continue to Deliver Steadily Growing, High-Quality Core Net Profit 

• 2015 core net profit of RMB17.0 billion, represented an increase of 14.8% from last year, 

accounting for 56.5% of total net income.  

• Total profit before tax increased 10.7% from last year to RMB23.3 billion. PBT attributed to 

investment properties leasing and management increased 26.3% to RMB8.2 billion, and 

contributed 35.2% of total PBT, up 4.3 percentage points from last year. 

Note: Total profit before tax is net of fair value gains 

14,824 

17,016 

30.9 

35.2 



Financing Structure Statistics 

(RMB 100 

mm) 

Construction 

Loans 

Term 

loans for 

IPs 

Trust loans 
Entrusted 

loans 
Bonds 

Overseas 

borrowings 
Total 

2014 635 557 425 77 72 44 1,810 

2015 440 654 298 40 327 108 1,866 

Debt Maturity Profile Debt Coverage Analysis 

(RMB 100mm) 

654 

731 

481 

1,866 
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PBT from Investment 

Property Leasing / Term 

Loans for IPs 

11.7% 
12.6% 

Contracted Sales /  

Other Net Debt 

5.0 
3.4 

PART1.3⋯⋯ Property Sales: Healthy Debt Structure and High Debt Coverage Ratio 

• Total interest-bearing debt of RMB186.6 billion, of which long-term debt accounted for 78%, with 
average financing cost decreased to 6.7% from 7.5% last year. 

• RMB 8.2 billion PBT from IP leasing and management provided strong support to RMB65.4 billion 
term loans for investment properties. 

• Net debt attributable to property sales was RMB48.1 billion, 3.4 times covered by 2015 Contracted 
Sales 

Note: Total profit before tax is net of fair value gains 

>5 Yr,  

31% 

<1 Yr, 

22% 

2-5 Yr, 

34% 

1-2 Yr, 

13% 



Overall Expense Ratio Analysis 

6.20% 5.92% 

administrative expenses  

PART1.4 ⋯⋯ Prudent Cost Management 
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5.70% 4.70% 

Selling expenses  

Property Sales Expense Analysis 

5.58% 4.58% 4.24% 3.73% 

• We maintained stringent control of expenses in 2015, with selling expenses and administrative 

expenses as a percentage of revenue both decreasing. 

• Property Sales:  Selling expenses as a percentage of realized revenue decreased 1 percentage 

point; administrative expenses as a percentage of realized revenue decreased 0.5 percentage 

point. 

 

Selling expenses  administrative expenses  



  

Comparison of Recurring Revenue Across Peers 

(RMB mm) 

SHKP Wharf Swire HangLung CR Land Poly COLI ChinaJinmao Longfor Powerlong SOHO Wanda 
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PART1.5 ⋯⋯ Focused on Scale and Development of Recurring Revenue 

• The Group generates industry-leading level of recurring revenue from 
investment properties leasing and hotel operations 

Swire 

Source: public information; companies’ annual reports, consolidated revenue, including investment property rental income, 

management fees and hotel revenue. (Based on IAS excluding tax) 

FX rate: HKD 1 = RMB 0.84 

SHKP’s number is for the 12 months ending June 30, 2015. 
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PART.2 ⋯⋯ Property Leasing & Management 

｜Atrium, Hanjie Wanda Plaza 
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2012-2015 Rental Income 

31.2% 

• Rental income in 2015 was RMB13.6 billion, increased 31.2% from last year, with gross profit 

margin of 72.1%.  

• 26 new Wanda Plazas opened in 2015, adding 4.12 million sq.m. GFA or 2.48 million sq.m. LFA held. 

• We owned a total of 133 Wanda Plazas in 89 cities with a total GFA of 21.83 million sq.m. or LFA of 

14.13 million sq.m. 

Note: The income represented income excluding tax calculated according to IAS. 

(RMB mm) 

PART2.1 ⋯⋯ Further Increase Our Presence in China’s Key Retail Markets 

13,582 

10,352 

7,707 
5,843 

89 cities across 26 provinces, 133 Wanda Plazas, 

20,000 retail shops, 5,000 brands, 2 billion 

footfall 
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Total Footfall 

Growth 

24.59% 

Average Rental 

Income Growth 

Growth Rate by Operation Period 

Operation period Number of 
plazas 

Same store footfall 
increase 

Same store 
rental increase 

Under 3 years 67 6% 12% 

3-5 years 32 4% 10% 

Over 5 years 34 0% 9% 

Growth Rate by City Type 

City type Number of 
plazas 

Same store footfall 
increase 

Same store 
rental increase 

1st-tier 14 1% 9% 

2nd-tier 57 3% 12% 

3rd-tier 62 4% 6% 
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PART2.2 ⋯⋯ Wanda Plaza Recorded Steady Growth in Overall Operation 

• Wanda Plaza achieved satisfactory performance in 2015 with 24.59% increase in footfall and

8.6% increase in average rental income.

• In 2015, Wanda Plaza achieved 10% increase in same store rental income. Same store rental

income in 1st- and 2nd-tier cities increased by 9% and 12% respectively, whereas stores in 3rd-

tier cities with shorter operating history also recorded over 6% increase.

(Million visitors) (RMB / month / sq.m.) 

2,032 

89.94 

1,631 

97.59 

8.6% 

2,032 

89.94 

1,631 

97.59 
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Rent Increase in Adjusted Area 

Type of city 
Adjusted area 

（ten thousand sq.m.） 
Adjusted ratio 

Rental increase after 

adjustment 

1st-tier 10.7 7.0% 14.1% 

2nd-tier 102.9 15.5% 11.6% 

3rd-tier 86.3 14.9% 7.9% 
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PART2.3 ⋯⋯ We Adjusted Our Retail Format According to Plan 

• In response to the changes in market environment, we have proactively adjusted our traditional 

retail format in our investment properties. Total space of 2 million sq.m. in terms of GFA were 

adjusted in 2015 and showed a 11% increase in rental income post-adjustment. 
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PART.3 ⋯⋯ Property Sales 

｜Wanda Commercial  
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City 

Contracted 

Sales (RMB 

100 mm) 

Contracted 

Area (ten 

thousand 

sq.m.) 

ASP  

(RMB/sq.m.) 

1st-tier 198 101 19,576 

2nd-tier 733 660 11,115 

3rd-tier 710 911 7,793 

Total 1,641 1,672 9,816 

2012-2015 Revenue 

11.7% 
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PART3.1 ⋯⋯ Realized Sales and Contracted Sales both Reached New High 

• Contracted sales for the year reached RMB164.1 billion, representing an increase of 2.5% from 

last year 

• Record revenue from property sales exceeded RMB100 billion, reaching RMB102.5 billion and 

representing an increase of 11.7% from last year. Gross profit margin stood at 38%. 

(RMB mm) 

Note: Overseas figures are combined into 1st-tier cities. 

50,573 

74,981 

91,748 
102,519 
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Contracted Sales Analysis 

(Cities) 

 

1st-tier 

 

 

2nd-tier 

 

 

 

 

 

3rd-tier 

2014                                     2015 

Land Bank Analysis  (10 

thousand sq.m.) 

Land Bank Distribution 

Analysis 

Type 

Properties for sale: 5,734 

 1st-tier 244 

 2nd-tier 2,703 

 3rd-tier 2,787 

Investment Properties 1,530 

Ancillary and relocation 131 

Total 7,395 

PART3.2⋯⋯ Balanced Development Between Property Sales and Investment Properties 

• Property sales in 1st- and 2nd-tier cities accounted for a larger proportion of overall sales, and 
increased 5 percentage points from last year. 

• Total land bank at end of year decreased as compared with beginning of year. 1st- and 2nd-tier 
cities contributed more than 51% of the land bank used for property sales. 

• In the future, the Company will continue to focus on the development of urban complex in 1st- 
and 2nd-tier cities. 

Note: Overseas figures are combined into 1st-tier cities. 

Property held 

for investment, 

21% 

3rd-tier 

cities,  

38% 

Ancillary and 

others,  

1% 

1st/2nd-tier 

cities, 

40% 
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PART.4 ⋯⋯ Hotel Operations 

｜Courtyard View, Sanya Wanda Conrad Hotel 



2012-2015 Hotel Owner’s Profit 

成熟度 家数 业主利润 利润率 

Years of operation Number Owner's profit 
Gross profit 

margin 

First year 10 -21 -16% 

2-4 year 37 249 9% 

5-7 year 22 354 18% 

Over 7 years 3 124 29% 

(3699.HK) 

22.4% 
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PART4.1⋯⋯ Creating A High-end Hotel Brand and Achieved Stable Growth in both                                        
                      Revenue and Owner’s Profit 

• We had 72 luxury hotels in operation in 63 cities (including 45 self-operated hotels) with a total 

of 21,961 rooms. 

• In 2015, our hotel operations realized a total revenue of RMB4.96 billion, up 23.8% from last year; 

and owner’s profit of RMB710 million, up 22.4% from last year. As our hotel operations grow and 

mature, owner’s profit will steadily increase.  

(RMB mm) 

Note: The income represented revenue excluding tax calculated according to IAS. 

707 

578 568 

421 
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PART.5 ⋯⋯ 2016 Outlook 

｜Wanda Group Beijing CBD Headquarters 



2016 Operating Targets 

New Shopping Malls More than 50 

Investment Property Leasing Revenue More than 25% 

Contract Sales About RMB 100 billion 

Consolidated Gross Profit Margin More than 35% 

Core Net Profit Maintain steady growth 
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PART5.1 ⋯⋯ Balanced and Sustainable Development to Create Shareholders Value  
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